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The dissertation centers on the innovations of products and services in 
China Telecommunication Trade(CTT) —their status quo, intent and reasons, 
concepts, and countermeasures. It is a prerequisite to be fully aware of the 
present situation of the innovations of products and services, to analyze the 
changing trends, to seize the opportunities and face the challenges, and to grasp 
intent and reasons, so as to realize constant innovations of products and services 
in China Telecommunication Trade. 
Competitions among enterprises, to some extent, are those of concepts, 
therefore, it is of primary importance for China Telecommunication Trade to 
upgrade the perspectives of the innovations of products and services. The Eight 
viewpoints brought forward by the author are as follows: 
The Concept of New Economy: experience economy; 
The Concept of New System: from customer end in a top-down way; 
The Concept of New Networks: intellectualized networks;  
The Concept of New Business: with the two ends placed outside; 
The Concept of New Access: ABC ( Always Best Connected ) Principles; 
The Concept of New Base-Station: the Light Theory; 
The Concept of New Terminal: the Any-com Technology; 
The Concept of New Customer: the usage is true. 
It is believed that the greatest challenge encountered by CTT is the unceasing 
self-challenge, thus keeping up with the time.  
Concerning countermeasures, the dissertation indicates that transformation 
is a must for the CTT to explore the new territory, while convergence will be the 
theme of the prospect development in networks and businesses. The key for 
survival and success for the China Telecom is to become a pioneer of the convergence 
from being a pursuer of mobile operators, and a spectator of the broadcasting-TV business 














open entirely and to diversify the terminal and business, and the service and 
experience tend to be more humanized and individuated. For the traditional 
telecom operators to survive and develop in the transformation depends on 
whether they are able to steer customers, establish the optimized platforms to satisfy 
their customers.  
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第一章  中国电信业产品与服务创新的现状 







根据信息产业部综合规划司 2005 年 2 月 2 日发布的 2004 年我国电信
业统计结果：全国电话用户数，固定电话用户达到 31244.3 万户，其中无
线市话达到 6522.1 万户；移动电话用户达到 33482.4 万户；全社会互联网
使用人数总数达到 9400 万。电话网规模，全国光缆线路长度达到 338.4 万
公里；长途电话交换机容量达到 980.6 万路端；局用交换机容量达到
42102.1 万门；移动电话交换机容量达到 39747.3 万户。全国通信业务总量
完成 9791.2 亿元，通信业务收入累计完成 5725.5 亿元，通信固定资产投







                                                        
① 《总体平稳增长局部强势崛起——2004 年通信行业运行状况分析》  信息产业部综合规划司  人






























品牌，轮番活动促放装。2003 年宽带净增 500 万用户，2004 年又净增 700
万用户，总数达到了 1400 万户，确立了在全国宽带市场中的领先优势，宽





































































企业电信需求的佼佼者；成为泛亚太地区主导运营商。早在 2002 年 11 月，





贵经验。2005 年 1 月 20 日，中国网通与电讯盈科宣布，双方将建立战略合
作关系，共同拓展内地及国际业务。根据协议，网通将购入在港上市的电
讯盈科扩大股本后的20%股权，整项交易作价约10亿美元(约港币79亿元)。













































2004 年中国网通宽带接入用户新增 514 万户，达到 864 万户，宽带接
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